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|
SAY IT WITH A LOGO

A crash course in visual branding



I found I could say things with colors and
shapes that I couldn’t say any other way...

things I had no words for.
-Georgra O Keeffe



Calmness
Anger
Excitement

Can be expressed with shapes, colors and lines













Artwok inspired by Liz Stepanoff/Behance









Type has its own voice, too.
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Which brain surgeon would
you trust more?



Gerald A. Bloom, MD




Gerald A. Bloom, MD

Gerald A. Bloom, MD




Gerald A. Bloom, MD

Gerald A. Bloom, MD

Gerald A. Bloom, MD




SANS-SERIF ‘

Tradition Stable
RESPECT OBJECTIVE
Comfort Modern

FONTS
&

EMOTIONS

DECORATIVE

@@m Friendly
C@waiiwe sﬁjna;j; ‘




Now, what about logos?
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SHAPES
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CIRCLES Community, Unity, Friendship

RINGS Strength, Resolutions

CURVES Flexibility, Adaptability, Compliance

SQUARE Stability, Consistency

TRIANGLE Power, Science

LINES vertical: Endurance, Strength, Power

LINES Horizontal: Tranquility, Calm



OPTIMI M GARMTH y - G le
FRIENDLY Shirosicl = el | °‘;.%ERSW
EXCITEMENT soo A= 478
CREATIVE wnse 58] ”%%‘“%» @& +
TRUST sreeners m%,@“ "o
PEACEFUL o

oot
ﬁm O Pugless . . ..




|
SAY IT WITH A LOGO

A crash course in visual branding



|
SAY IT WITH WORDS

A crash course in storytelling
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BRANDING AND STORYTELLING PRIMER

1- From “FONTS & EMOTIONS”

Circle the word that relates the most to your startup.
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BRANDING AND STORYTELLING PRIMER

1- From “FONTS & EMOTIONS”

Circle the word that relates the most to your startup.

2- From “"COLORS”

Circle the one color that relates the most to your startup.

3- From “SHAPES”
Circle the one shape that relates the most to your startup.

4- Describe your project to a relative or friend who
knows nothing about it using the ABT model.




Good Luckl!

Prof. Gerardo Blumenkrantz ¢ Branding + Integrated Comms. @ MCA, CCNY






