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I
SAY IT WITH A LOGO

A crash course in visual branding



I found I could say things with colors and        
shapes that I couldn’t say any other way... 

things I had no words for. 
 -Georgia O’Keeffe



Calmness

Anger

Excitement

Can be expressed with shapes, colors and lines
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Artwok inspired by Liz Stepanoff/Behance
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Type has its own voice, too.



Type has its own voice, too.

Which brain surgeon would 
you trust more?



Gerald A. Bloom, MD
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FONTS
&

EMOTIONS

Source: Tim Slade from http://elearninguncovered.com/



Now, what about logos?



Source: Erin Pritchard from business2community.com
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Source: Brian Honigman from www.huffingtonpost.com



I
SAY IT WITH A LOGO

A crash course in visual branding



II
SAY IT WITH WORDS

A crash course in storytelling
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BRANDING AND STORYTELLING PRIMER

1- From “FONTS & EMOTIONS”
Circle the word that relates the most to your startup.
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BRANDING AND STORYTELLING PRIMER

1- From “FONTS & EMOTIONS”
Circle the word that relates the most to your startup.

2- From “COLORS”
Circle the one color that relates the most to your startup.

3- From “SHAPES”
Circle the one shape that relates the most to your startup.

4- Describe your project to a relative or friend who
knows nothing about it using the ABT model.



Good Luck!
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